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From 
The

CDBAC

On the cover:  Dr. Jerry Johnson, Mark McMillan, 

Dr. Howard Schwartz, Barry Ogg

Lucerne Bean Field Trial - 2018 

Th e CDBAC worked to promote 
the Colorado bean industry this year 
by changing some of our long stand-
ing priorities. Since the retirements 
of CSU professors, Dr. Howard 
Schwartz, pathologist and Dr. Mark 
Brick breeder, CSU has turned its fo-
cus from bean research to other crops. 
In order to continue bean research we 
funded projects with the Irrigation 
Research Foundation in Yuma and by 
collaborated with the University of 
Nebraska Panhandle Education and 
Research Facility in Scottsbluff . We 
made contributions to their budworm 
research, breeding and pathology 
projects.

We also responded to a dealer 
request and increased our marketing 
eff orts. We funded projects with Ron 
Pickarski and his Eco-Cuisine compa-
ny. Ron competed for the second year 
in Colorado Ag Days’ celebrity chef 
cook-off . While we did not win, there 
was considerable interest in his pinto 
bean pate. We plan on sponsoring Ron 
again in 2020. We joined the Colorado 
Chefs’ Association this year and Ron 
organized a bean cooking competition 
at their August monthly meeting at 

the University of Denver and we also 
hosted their dinner that night with 
Ron preparing all bean dishes includ-
ing a black bean brownie for dessert. 
We also provided beans to the Denver 
Rescue Mission and the University of 
Northern Colorado’s dining services 
to help the public with the preparing 
beans and recipes for non-profession-
als. 

See 2019 CDBAC Research 
Table on Page 3 for a summary of the 
research activities we funded this year. 
Please see our website www.Colora-
doDryBeans.com for detailed research 
and marketing results and for more 
information about all our proposed 
2020 activities.

Colorado Department

of Agriculture

EXPORT AND MARKETING ACTIVITIES
Th e Colorado Department of Ag-

riculture promotes the Colorado bean 
industry by arranging trade missions 
to countries that import beans and 
attending United States and interna-
tional trade shows. Th e CDA provides 
funding to allow bean beans to attend 
these activities at a very low cost. Th e 
CDBAC provides additional funding 
so that many trips can be made at no 
cost to bean dealers.

2019

ANTAD 
Jacks Beans and Trinidad Benham 

used the funding to help them par-
ticipate in the ANTAD (Asociacion 
Nacional De Tiendas De Autoservicio 
Y Departamentales ) show, a large re-
tailer show in Mexico. Both companies 
made good sales at this trade show.

HOFEX HONG KONG
We did not have a bean company 

at this show, but could have used one 
and the funding was there to be uti-
lized if there had been a candidate.

See CDA on Page 3
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CDA from Page 22019 CDBAC Research Expenses
Researcher Brief Description Approved

Maria Munoz-Amatriain
Travel to get established bean breeding 
program

$4,000

Katie Russell Test yields with rhizobia application $14,618

Henry Thompson
Cancer protection from dry bean 
consumption

$7,500

Mark Uchanski Management of Mexican bean beetle $15,000

Jerry Johnson One pinto variety trial $8,000

CSU total $49,118

Jerry Haynes-IRF Final year of irrigation study $17,500

Jerry Haynes-IRF Second year of LRK bean trial $3,800

Jerry Haynes-IRF Dry bacterial disease prevention $3,800

Jerry Haynes-IRF Drought tolerant pinto bean trial $4,800

Jerry Haynes total $29,900

Total research approved $79,018

Jeff Bradshaw Western Bean Cut Worm $3,042

Bob Haverson Pathology $2,250

Carlos Urrea Breeding $2,250

PREC research $7,542

Total 2019 research expense $86,560

MIAMI

KC Trading, who exhibited at the 
Colorado pavilion at the Miami Food 
and Beverage show, could have used the 
funding but very graciously declined as 
they were in the AO on business. Sales 
were brisk for them at the show.

COLOMBIA & PANAMA
Many thanks to Richard Duty from 

Trinidad Benham for showing us that 
there is a very good market for our dry 
beans in Panama. Numerous good con-
tacts were established in Panama, which 
will lead to orders if they can allocate 
supply in a short year. Th e Colombia 
market is there but is relatively small for 
beans. Th ere is however, a large demand 
for popcorn.

2020

LOOKING AHEAD

It is going to be an interesting year. 
Mexican bean crop by all accounts is not 
up to par, similar to the U.S. harvest in 
2018. Th e up is that those who had good 

crops are going to enjoy good prices. Th e down side is we may 
be short on supply and quantity. Each company in this posi-
tion will have to make careful decisions. It is imperative that 
the regular customers are taken care of, but this can also be 
a prime time and situation to garner in new business and set 
aside some allocation. In times of plenty it is very hard to get 
new customers, as supply is good and all are chasing the po-
tential customers. When there is a shortage and companies are 
actively looking, it can be a good time to start supplying and 
reel that elusive customer in, to what is hoped to be the start 
of a longer-term relationship.

On a marketing side, there is a danger in putting your eggs 
in one basket and in the main that is what we have been do-
ing in Mexico and the DR. It is good to explore and fi nd new 
markets. Th e recent outbound to Colombia and Panama has 
shown us that there is a strong market outside the traditional 
big two. An eye should also be kept on the EU market going 
ahead. We are starting to see two important indicators that 
there could be a large market there: 1] Mexico cuisine is start-
ing to take off  in the EU. 2] We are seeing competitors to Old 
El Paso appear of the grocery shelves.

FHA SINGAPORE
Colorado Pavilion at this trade show. 31 March – 4 April. 

Th is is a good show for beans and pulses and the National Dry 
Bean Council will also have a booth here.

See CDA on Page 4
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COLORADO BEAN DEALERS

DEALERS SELLING BEANS ONLINE
Asterisk indicate ORGANIC

Adobe Milling Company, Inc.
60740 US Highway 491
Dove Creek, CO  81324
800-542-3623 

www.anasazibeans.com website retail sales 
of *pinto*, *Anasazi*, Bolita and black 
beans in 1 to 10 lb. bags

DEALERS WITH THIRD-PARTY WEB SALES
Teasdale Foods

14574 County Road 64
Greeley, CO  80632
970-351-6000

www.teasdalefoods.com pinto beans avail-
able from Walmart.com

Trinidad Benham Corporation
3650 South Yosemite, Suite 300
Denver, CO 80237
303-220-1400

www.trinidadbenham.com Jack Rab-
bit *pinto*, red kidney, black and navy 
beans available from Amazon.com and 
Walmart.com

DEALERS WITH RETAIL SALES IN OFFICE

Northern Feed & Bean
33278 US Highway 85
Lucerne, CO  80646
970-352-7875 
mail@nfbean.com

www.northernfeedandbean.com Pinto, 
Mayocoba/yellow and black beans avail-
able in 10 to 100 lb. bags

DEALERS WITH WEBSITES, BUT NO ONLINE 
SALES NOR SALES AT THEIR OFFICE

C & F Foods, Inc.
200 West 1ST Avenue
Yuma, CO 80759
970-848-3818

https://www.cnf-foods.com

Jack’s Bean Company
402 North Interocean Avenue
Holyoke, CO  80734
970-854-3702  
www.JacksBean.com

Kelley Bean Company, Inc.
101 Main Street
Ovid, CO  80744
970-463-5468  

www.kelleybean.com

Producers Co-Op
P.O. Box 525
Olathe, CO  81425
970-323-5764  

www.ProducersCo-Op.com

Rusler Produce, Inc.
47762 Colorado Highway 96
Avondale, CO  81022
719-947-3361

www.ruslerproduce.com

DEALERS WITHOUT WEBSITES AND NO 
SALES AT THEIR OFFICE

Beanery LLC
964 Dodge Street
Delta, CO  81416
970-874-3571

Midland Bean Company
P.O. Box 484
489 US Highway 491
Dove Creek, CO  81324
970-677-2216 

Progressive Ag Management
518 Main Street
Wray, CO 80758
970-332-0604

Red Beard Bean LLC
2611 Highway 348
Delta, CO 81416
970-874-7488

Th e Women’s Bean Project
in Denver off ers online bean sales and 

is an excellent charity.
www.womensbeanproject.com

ANTAD MEXICO
31 March – 02 April. Two bean 

companies have already committed to 
this show for next year.

BACK TO THE BORDER MISSION
Tentative date June. We did a 

border mission to Mexico in 2014 
and it was enormously successful. Th e 
Potato companies are still reaping the 
benefi ts to this day, and about 55% of 
all potatoes sold in the Border region 
are from Colorado. We are hoping for 
high turnout from our Bean companies 
on this mission.

CARIBBEAN INBOUND
 Tentative date September. We are 

going to conduct a rolling inbound to 
cover produce beans, meat, and value 
added. We will be bringing in buyers 
from the Caribbean basin as well as 
Central America.

NETHERLANDS
 In May we are going to do an 

outbound and take around ten Colo-
rado companies to meet with retail-
ers and distributors in Antwerp and 
Rotterdam. Th ese ports are a gateway 
to the EU. 

AUSTRALIA
 We are doing a trade show in 

Melbourne in September. We have not 
set out the commodities we are taking 
and are not yet sure if dry beans will be 
a good fi t, but that could change as we 
get more intelligence.

MIAMI FOOD & BEVERAGE
We would not dream of not taking 

a bean company on this, as it is a slam-
dunk. Th is show is in November. 

CDA from Page 3
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Partner Country %  19/18
2017 2018 2019 2017 2018 2019

Total 12,227,439 8,439,467 5,303,625 100 100 100 -37.16
Mexico 9,661,562 5,567,260 3,390,822 79.02 65.97 63.93 -39.09
Dominican Republic 821,300 1,404,529 1,334,463 6.72 16.64 25.16 -4.99
Canada 236,449 80,233 198,276 1.93 0.95 3.74 147.13
Colombia 0 0 178,171 0 0 3.36 n/a 
Liberia 111,978 85,323 57,965 0.92 1.01 1.09 -32.06
Philippines 106,610 281,898 52,625 0.87 3.34 0.99 -81.33
Australia 440,962 194,929 37,483 3.61 2.31 0.71 -80.77
Malaysia 0 0 25,659 0 0 0.48 n/a 
New Zealand 0 0 24,659 0 0 0.46 n/a 
Japan 0 12,025 3,502 0 0.14 0.07 -70.88
Cyprus 0 226,391 0 0 2.68 0 -100
Chile 0 15,750 0 0 0.19 0 -100
Angola 0 390,516 0 0 4.63 0 -100
Antigua & Barbuda 22,991 24,050 0 0.19 0.28 0 -100
El Salvador 153,000 0 0 1.25 0 0 n/a 
France 127,710 83,701 0 1.04 0.99 0 -100
Haiti 55,368 0 0 0.45 0 0 n/a 
India 6,500 0 0 0.05 0 0 n/a 
Indonesia 0 12,031 0 0 0.14 0 -100
Iraq 71,584 0 0 0.59 0 0 n/a 
Italy 41,972 23,200 0 0.34 0.27 0 -100
Peru 0 18,761 0 0 0.22 0 -100
South Africa 20,128 0 0 0.16 0 0 n/a 
Spain 349,325 18,870 0 2.86 0.22 0 -100

% ShareUnited States Dollars

Leguminous Vegetables, Dried Shelled (including seed)
January - September, 2019

Colorado Exports by Country

Description %  19/18
2017 2018 2019 2017 2018 2019

Total 12,227,439 8,439,467 5,303,625 100 100 100 -37.16
Kidney Beans, Including 
White Pea Beans

7,447,936 4,542,170 3,148,526 60.91 53.82 59.37 -30.68

Black, Lima, Pinto, Cowpeas 3,142,233 2,782,760 1,748,636 25.7 32.97 32.97 -37.16

Peas 627,540 522,394 273,819 5.13 6.19 5.16 -47.58
Leguminous Vegetables 0 15,260 52,462 0 0.18 0.99 243.79
Small Red 74,868 33,520 49,140 0.61 0.4 0.93 46.6
Chickpeas (Garbanzos) 0 18,870 18,655 0 0.22 0.35 -1.14
Lentils 32,599 31,258 8,885 0.27 0.37 0.17 -71.58
Broad and Horse Beans 0 0 3,502 0 0 0.07 n/a 
Cowpeas 74,640 230,679 0 0.61 2.73 0 -100
Other 827,623 262,556 0 6.77 3.11 0 -100

Colorado Exports by Crop
Leguminous Vegetables, Dried Shelled (including seed)

January - September, 2019
United States Dollars % Share
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SECOND ASSESSMENT

CONFIRMS SHORT CROP

IN MEXICO
October 21, 2019

Our re-survey of the Mexican 
2019 Spring-Summer dry bean crop 
confi rmed defi nitively that the bean 
planting surface was reduced as a result 
of the drought from June-August, the 
critical growing period. As a result, 
production is estimated at 417,101 
MT, 54% less than SIAP’s (Mexican 
agricultural data Secretariat) estimates 

and 52.5% less than the average in the 
last seven Spring-Summer cycles.

Total production for the the two 
dry bean crops of the 2019 agricultural 
year is expected at reach 700,298 MT, 
43% short of SIAP’s projections and 
38% below average production lev-
els. Additionally, the estimated bean 
production, is not enough to trigger 
the use of the government’s dry bean 
support program.

As a result of the short crop we 
expect the following: use of carry over 
inventories, reliance on imports from 
the U.S., and if needed, use of the non 
NAFTA import quotas up to 100,000 
MT. However, we do want to point out 

a recent trend line that shows a decline 
in per person consumption of dry 
beans, which is likely impacting sales. 
Th is is something USDBC will look 
to focus on in the 2020 program year. 
Mexico’s dry bean imports at the end 
of August 2019, were 39% lower vs. 
the same month last year and 23% less 
than 2010-2018 average imports of 
135 thousand MT/year. We are keep-
ing a close eye on Mexican demand 
for dry beans and import levels and 
while we expect there may be a decline 
in total dry bean imports to Mexico, 
the U.S. can still capture the dominant 
market share, this will continue to be 
our goal for 2020.

CBN322.indd   6 11/29/2019   11:38:50 AM
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From the USDBC

Domestic Programs
It is critical that we protect and 

enhance our crop.  We push for poli-
cies that keep our crop healthy, help us 
expand production, and promote the 
health and nutrition benefi ts of dry 
beans.  

In addition to our global campaign 
to increase consumption of dry beans, 
we do the same right here at home.  
Th is year we will be launching a new 
Expert Communications Network 
(ECN) to help us continue to educate 
and inform about our dry beans.  Stay 
tuned to this space for more details 
on what it is and how it will work and 
most importantly, how you can make 
use of this cutting edge online portal.

Some critical areas of focus in our 
domestic campaign:

NUTRITIONAL INFORMATION
USDBC is conducting the nutri-

tional analysis of the principal classes 
of dry beans to provide the nutritional 
information required in the new food 
labelling guidelines.  Th ese go into 
eff ect in two years but many customers 
are already asking for the new nutri-
tional guidelines.   Additionally, US-
DBC advocates for increased exposure 
to U.S. dry beans in U.S. government 
legislation. We will provide informa-
tion on U.S. dry bean nutritional 
content here and on our ECN.

FARM POLICY
Working in conjunction with D.C. 

based lobbyists, USDBC educates, in-
forms, and lobbies Congress in support 
of farm policy favorable to the U.S. 
dry bean industry. USDBC will begin 
identifying priorities for the 2018 
Farm Bill in early 2017.

EXPERT CALLING NETWORK
USDBC is developing an Ex-

pert Calling Network (ECN) to be 
launched in early 2017.  Th e ECN is 
an online portal that will provide ac-
cess to industry experts on topics such 
as; nutrition, exporting, recipes, etc. 
on a fee for service basis.  Th e ECN 

will serve as an arm of USDBC to 
do additional promotional work both 
domestically and globally.

RESEARCH
USDBC leverages its resources 

to engage in and support ongoing re-
search on breeding, production, harvest 
techniques, etc. with a view to increas-
ing global U.S. dry bean production.  A 
major area of focus is research on end-
ing dry bean crop loss to sclerotinia.

USDBC Export Strategy
Th e US Dry Bean Council’s export 

strategy looks at the current worldwide 
market for beans, at the major players 
in the fi eld, and continues to seek and 
identify trends that will infl uence the 
market over the next fi ve years.

Our objective is to look at the US 
Dry Bean industry’s place within the 
international markets as they exist 
today, and ultimately determine where 
we should be in the next fi ve years.

Our strategy looks at the con-
straints to expanded exports and the 
possible benefi ts the industry can 
deliver to its customers via activities 
carried out under the MAP, FMD and 
EMP programs.  We identify a num-
ber of target markets whose needs are 
most closely matched by the benefi ts 
the US dry bean industry can provide.

We look at three diff erent types of 
target markets in which the USDBC 
is active or expects to explore. Th ere 
are developing countries, transition-
ing (emerging) developing countries 
and developed countries. Examples 
of developing countries in our plan 
include but are not limited Haiti, Gua-
temala, Angola, Colombia, Honduras, 
Democratic Republic of Congo, and 
China. Th ese markets all have very 
low per capita income levels and often 
consume beans daily. Consumers in 
developing markets spend a very high 
percentage of their incomes on food 
and usually have very demanding re-
quirements when it comes to type and 
quality of beans that they consume.

Transitioning developing mar-
kets include markets such as Mexico, 
the Dominican Republic, Brazil, 
Costa Rica, and South Africa. Th ese 

countries are notable for their eff orts 
to transition from relative poverty 
and their relatively strong economic 
growth. Th ese economies are gener-
ally experiencing some of the strongest 
economic growth in the world. How-
ever, they still have signifi cant socio-
economic problems such as wealth 
disparity, corruption, crime, etc. Th ese 
transitioning developing countries 
often off er some of the greatest future 
growth opportunities both because of 
rising incomes and expansion of their 
food processing sectors. However, 
these countries are also having major 
issues with income distribution – with 
small wealthy class enjoying much of 
the economic gains. Many of these 
countries are also notable for changes 
in diets resulting from increased 
income levels (increased fast food and 
processed foods consumption).

Developed countries include 
markets such as the United King-
dom, Italy, France, Spain, Australia, 
New Zealand, Japan and Spain. Th ese 
markets are generally the most mature 
of the US Dry Bean Council’s markets. 
Consumers in these developed mar-
kets generally have high incomes and 
consume fewer beans per capita versus 
developing or transitionally develop-
ing countries. Consumption is gener-
ally fl at and the form of consumption 
is also generally diff erent with much 
higher consumption of processed 
forms of beans (canned beans, dine out 
options, etc.). Although these markets 
are mature the consumers in them 
have relatively high levels of disposable 
income and are less aff ected by price 
swings than in developing countries.

Each target market or regional 
analysis looks at the strengths and 
weaknesses of US dry beans and the 
US dry bean industry in the market, as 
well as how these strengths and weak-
nesses should help shape the USDBC’s 
response to opportunities and threats. 
Of course, similar types of markets 
(developing, transitionally develop-
ing, developed) often share similar 
profi les when it comes to strengths, 
weaknesses, opportunities and threats. 
As a result, we have organized most 
of our target markets into regions that 

See EXPORTS on Page 8
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share common characteristics. So the 
developed countries of the European 
Union are grouped together and the 
developing markets (mostly) of DR-
CAFTA are a single regional group. 
Likewise, the mostly transitionally de-
veloping markets of the MERCOSUR 
and ASEAN are together in regional 
groupings.

US DRY BEAN INDUSTRY OBJECTIVES:
1. Work to establish a broader and more 

stable customer base that refl ects the 
growing importance of trading blocks 
(NAFTA, MERCOSUR, CARICOM, 
EU);

2. Develop new strategies for declining, 
mature markets in order to re-capture 
market share and move people back 
towards “traditional” foods such as dry 
beans and fi nd new ways to increase 
consumption (e.g., value-added foods);

3. Where appropriate, develop exit strate-
gies for declining markets where strate-
gies to recapture market share have not 
been eff ective;

4. Utilize new electronic communication 
technologies in overseas markets to 
reach our customers more frequently and 
with greater eff ectiveness (e.g., electronic 
newsletters, websites);

5. Explore at least one new market each 
year with focus on emerging trading 
blocks to gain new export sales;

6. Expand participation in trade shows 
and other activities where new product 
development and use of food ingredients 
is a major focus;

7. Increase participation in international 
pulse organization Global Pulse Con-
federation (formerly known as CICILS/
IPTIC), which has grown dramatically 
as an organization and become more 
focused on increasing international pulse 
consumption;

8. Develop strategies that are not focused 
on just single countries but rather on 
specifi c industry sector such as canning, 
baking, confections (bean paste), etc.

9. Engage actively in promotions to in-
crease global consumption of pulses and 
thereby increase opportunities for U.S. 
dry bean exporters;

10. Focus more on countries/regions with 
the greatest population growth projec-
tions that also consume Middle East)

Health Benefi ts of Beans
…Th e US Dry Bean Council 

Unlike meat-based proteins, beans 
are naturally low in fat, are free of 
saturated fat and trans-fat, and are a 
cholesterol-free source of protein.

BEANS FOR A HEALTHY HEART
Unlike meat-based proteins, beans 

are naturally low in fat, are free of 
saturated fat and trans-fat, and are 
a cholesterol-free source of protein. 
Research shows that a diet including 
beans may reduce your risk of heart 
disease. 

BEANS FOR BLOOD SUGAR MANAGEMENT 
Beans boast a low glycemic index 

and contain complex carbohydrates, 
which are digested slowly. Th ese facts 
make beans a good choice for people 
needing to keep their blood sugar in 
the normal range. 

BEANS FOR ENERGY AND VITALITY 
A nutrient-rich food, beans con-

tain protein, complex carbohydrates, 
fi ber, antioxidants, and important 
vitamins and minerals, such as folate, 
manganese, potassium, iron, phospho-
rous, copper and magnesium. Th e lean 
protein in beans helps maintain and 
promote muscle while beans’ complex 
carbohydrates provide a sustained 
energy source. 

BEANS FOR PREGNANCY AND 
HEALTHY BABIES 

Folate, a vitamin very important 
for pregnant women and their un-
born babies, is found in beans. During 
pregnancy, women need more folate. 
Expectant mothers who consume 
enough of the right nutrients can help 
reduce the risk of birth defects. 

DIETARY GUIDELINES: 
Beans contain the nutrients and 

benefi ts found in both vegetable and 
non-meat protean sources. Dry beans 
and other legumes are some of the 
most widely available, inexpensive and 
nutritionally complete staple foods. In 
the Dietary Guidelines for Americans 

2010, scientists recommend that adults 
consume three cups of beans per week 
to promote health and reduce the risk 
of chronic diseases. As both a veg-
etable and a non-meat protein source, 
beans contain nutrients found in both 
food groups. Th ey are also a nutrient-
rich source of complex carbohydrates 
and contain dietary fi ber, proven to 
reduce the risk of heart disease and 
some cancers and to aid in weight 
maintenance

DIETARY GUIDELINES, DIETARY GUIDANCE 
MESSAGES AND GOVERNMENT-APPROVED 
HEALTH CLAIMS

I.  Th e Dietary Guidelines for 
Americans has been published jointly 
every 5 years since 1980 by the Depart-
ment of Health and Human Services 
(HHS) and the Department of Agricul-
ture (USDA). Th e Guidelines provide 
authoritative advice for people two years 
and older about how good dietary habits 
can promote health and reduce risk for 
major chronic diseases. Th ey serve as 
the basis for Federal food and nutrition 
education programs (see www.hhs.gov). 
Legumes are specifi cally mentioned 
in the chapter FOOD GROUPS TO 
ENCOURAGE:

KEY RECOMMENDATIONS 
1. Consume a suffi  cient amount of 

fruits and vegetables while staying 
within energy needs. Two cups of 
fruit and 21/2 cups of vegetables per 
day are recommended for a reference 
2,000-calorie intake, with higher or 
lower amounts depending on the 
calorie level. 

2. Choose a variety of fruits and veg-
etables each day. In particular, select 
from all fi ve vegetable subgroups 
(dark green, orange, legumes, starchy 
vegetables, and other vegetables) 
several times a week. 

3. Consume 3 or more ounce-equiv-
alents of whole-grain products 
per day, with the rest of the rec-
ommended grains coming from 
enriched or whole-grain products. 
In general, at least half the grains 
should come from whole grains. 

EXPORTS  from Page 7
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PINTO BEAN GROWERS

Call on us for all
of your 2019 Bean

Crop Needs!!

Pinto Bean Processing & Marketing

Certified Seed

Field Consulting

New Crop Contracting

Serving Growers in Colorado, Wyoming & Nebraska For Over 65 Years

Larry Lande, Bob Brunner, Dean Larson

Receiving Locations:

MAIN OFFICE Lucerne Elevator Lucerne, CO
800-316-2326 970-352-7875

Ault, CO Torrington, WY

4. Consume 3 cups per day of fat-free 
or low-fat milk or equivalent milk 
products. 

II: Dietary guidance messages are 
part of an eff ort by the FDA’s Consumer 
Health Information for Better Nutri-
tion Initiative (CHIBNI) to encourage 
good nutrition among consumers in 
multiple ways, including promoting and 
enhancing dietary guidance messages on 
food labels. Dietary guidance messages 
are an opportunity to communicate 
with consumers and remind them about 
important health and nutrition informa-
tion. DGM’s draw a general relationship 
between individual foods or entire food 
groups and health, though no particular 
component in the food or foods is high-
lighted. Beans are included in the only 
two existing DGM’s:

– Diets including beans may reduce your 
risk of heart disease and certain cancers. 

– Diets rich in fruits and vegetables may 
reduce the risk of some types of cancers 
and other chronic diseases. 

Superfood Tip: Benefi ts of eating Colorado beans abound
News | March 5, 2019

Colorado produces a wide range of bean varieties including pinto, light red kidney 
and black, and the state ranks eighth nationally in dry bean production.

Beans and legumes are the fruits or seeds of a family of plants called Fabaceae.
Beans are low in fat, high in fi ber and rich in antioxidants, and are a good source of 

protein.  Th ey are also a great replacement for meat as a source of vegetarian protein.
Colorado produces a wide range of bean varieties, including pinto, light red kidney, 

and black, and the state ranks eighth nationally in dry bean production.
Pinto beans are the most common bean variety used in the United States. Colorado 

pinto beans are known for their bright color.
“A combination of altitude, bright sunshine, fertile soils, and Rocky Mountain water 

provide the prime mixture of elements for dry beans to fl ourish in taste and color,” ac-
cording to ColoradoDryBeans.org.

Most of Colorado’s bean crop 
is grown on the Front Range, and 
in southwestern and northeastern 
Colorado.

Look for Colorado beans at 
your local grocery store or at restau-
rants across the state.

Sources: Colorado Department 
of Agriculture, Colorado Dry Bean 
Administrative Committee, and 
Healthline.com.

NEW U.S./JAPAN AGREEMENT
COULD BOOST US DRY BEAN EXPORTS

October 21, 2019

On October 7, 2019 the U.S. and Japan signed a trade 
agreement with the explicit goal, according to the USTR “to 
open markets and support expansion of U.S. food and agricul-
tural exports, increase farm income, generate more rural eco-
nomic activity, and promote job growth.”

A trade agreement with Japan has always been a top U.S. 
trade priority, was a focus 
of prior trade discussions 
around the Trans Pacifi c 
Partnership, but proved 
elusive. With the sign-
ing of this new bilateral 
agreement, U.S. dry bean 
exports to Japan, along 
with numerous other 
critical U.S. agricultural 
exports, will receive duty 
free or preferential market access to Japan as of January 1, 2020.

Japan ranks as a top ten export market for the U.S. dry bean 
industry importing between 50,000 to 60,000 MT of dry beans 
from around the world annually and around 7,000 MT from the 
U.S. so far this year according to Japanese government statistics. 
While Japan’s dry bean imports are limited by a quota system, 
there is tremendous room for growth within the pooled quota 
amount.  10% tariff s on most classes of U.S. dry bean imports 

See JAPAN on Page 11
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Crops Testing and Variety Developnent
Check out these web sites for additional information from

Colorado State University and University of Nebraska.

COLORADO STATE UNIVERSITY
 2019 Colorado Spring Crop Variety Performance Trials

• http://www.csuag.com/cbn/CropTest18b.pdf
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have also limited U.S. dry bean market 
share in the face of competition from 
China and Myanmar. We expect to be 
able to compete on a level playing fi eld 
as of January 1, 2020 when tariff s on 
almost U.S. dry bean exports to Japan 

receive zero duty treatment.
While this alone will boost U.S. 

competitiveness we still have some 

Ag stats: U.S. and Colorado 

crop production highlights
September 2019

Dry bean production for 2019 is 
forecast at 672,000 hundredweight, up 
1 percent from the 668,000 hundred-
weight produced a year earlier. Yields 
are expected to average 1,920 pounds 
per acre, up 40 pounds per acre from 
the August 1 forecast but down 200 
pounds per acre last year. Growers 
expect to harvest 35,000 acres this year, 
up 3,500 acres from the 31,500 acres 
harvested last year. As of September 
29, Colorado's dry bean harvest was 
estimated to be 33 percent complete, 
compared with 70 percent last year and 
the 5-year average of 48 percent. 

Production of dry edible beans 
is forecast at 23.8 million cwt, down 
3 percent from the August forecast 
and down 37 percent from 2018. Area 
planted is estimated at 1.31 million 
acres, down 2 percent from the August 
forecast and down 37 percent from 
2018. Area harvested is forecast at 1.26 
million acres, down 2 percent from the 
August forecast and 37 percent below 
2018. Acreage updates were made in 
several States based on a thorough 
review of all available data. Th e aver-
age United States yield is forecast at 
1,889 pounds per acre, a decrease of 
30 pounds from the August forecast, 
but an increase of 29 pounds from last 
season. Beginning in 2019, estimates 
no longer include chickpeas.

Palmer Amaranth
Excerpt from CropLife

A new weed issue which has been 
there all along; however, no one truly 
respected it as a threat. For years, we 
called them “pigweeds,” and anything 
sprayed seemed to control them well 
enough. But now the lack of knowl-
edge and experience from the past has 
caught up to us and presented a whole 
new challenge. Its name is  Palmer 
amaranth.

THE DEVIL’S WEED
Palmer amaranth is a very dy-

namic weed. It adapts to its conditions, 
it takes many forms, it grows faster 
than anything out in the fi eld, and it is 
resistant to virtually everything.

By 2015, advisors and growers 
were going to every length imagin-
able trying to correct the oversight 
of Palmer Amaranth, and everyone 
quickly realized how many technolo-

gies had been burned through in at-
tempt to control past weed species.

Early this spring, Kansas State 
confi rmed Palmer Amaranth had 
developed resistance to 2,4-D and 
dicamba (group 4), in addition to a 
laundry list of group 2, 5, 9, and 27 
herbicides.

For those of us who come from 
areas where this weed has overtaken 
cropping systems, we can fi nd empathy 
within each other. We also have much 
that can be shared with industry col-
leagues who have yet to experience this 
“devil’s weed.”

MEXICO NEWS CLIPPINGS
USDBC Disclaimer: In the fol-

lowing section the USDBC dissemi-
nates information published in News-
papers and Magazines related to beans 
(excerpts). Th e statements or numbers 
shown in each article are not necessar-
ily in agreement with the USDBC.

Launched New Variety of Azu-
frado Bean in Sinaloa Linea Directa 
September 5, 2019

Los Mochis, Sinaloa. “Reyna” is 
the name of a new variety of Azu-
frado beans created by Grupo Cintar 
to be planted in the northwest region 
of Mexico. Its main advantages are: 
higher yields, disease resistance and 
medium growing cycle, said Francisco 
Navarro, the researcher that developed 
this bean.

Climate Change Might Push 
Earlier Bean Planting El Occidental 
September 3, 2019

Tepic, Nayarit. To this date there 
is no information on the bean plant-
ing intention for the Fall-Winter cycle 
that offi  cially starts on November 10th, 
it is estimated they will start plant-
ing on October 25th although it won’t 
guarantee good results, as climate 
change is complicating more every 
year the crops.

Demanding the State Govern-
ment to Declare State of Emergency 
in Chihuahua OMNIA September 2, 
2019

Before the aff ectations of the 
drought on agriculture and live-stock 
in the state of Chihuahua, the Ag-

work to do on diversifying the use of 
U.S. dry beans in the Japanese diet. Th e 
primary use of dry beans is for bean 
paste to make traditional Japanese des-
serts and confections called wagashi.

However, we have seen increasing 
interest in greater consumption of dry 
beans for health reasons.

We will be focusing on increased 
promotion of dry beans to Japan for 
traditional uses as well as a new focus 
on diversifying dry bean use begin-
ning this year through a grant from the 
Foreign Agricultural Service’s (FAS) 
Agricultural Trade Promotion (ATP) 
program. We expect to expand these 
eff orts in 2020 and beyond. 

JAPAN  from Page 9

See MEXICO on Page 11
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GrainEdge LLC 
“Seed Treating and Solutions” 
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Dry edible beans as live-

stock feed when hit by 

drought, hail
August 2019 Karla Wilke

Cow/Calf Stocker Management Specialist

Dry edible beans such as pintos, 
great northern and black beans are 
a very valuable commodity raised in 
Colorado, western Nebraska and east-
ern Wyoming, ranking Colorado sixth, 
Nebraska third, and Wyoming eighth 
in national dry bean production.

However, hail and drought can 
easily reduce bean quality and the 
feasibility of harvest for the rigorous 
human consumption standards. So the 
question becomes, when dry edible 
beans are not suitable for human con-
sumption, what options are available?

What are Lectins?
Dry edible beans contain a com-

pound called lectins. Lectins are a type 
of protein, that when not properly 
denatured by heat, can damage the 

intestinal wall, impair digestion and 
nutrient absorption, and create immu-
nosuppression issues. Th is presence of 
lectins impacts the amount that can be 
fed to beef cattle.

What if I was able to harvest my 
crop but the beans were rejected for 
human consumption?

Dry edible beans have great bind-
ing characteristics which make them 
a great ingredient in pelleted or cubed 
feeds such as protein supplements. 
Research from Kansas State University 
has indicated that the heat produced 
during pelleting is not enough to de-
nature the lectins.

However, because the beans will 
likely only be included at 2% of the 
dry matter in the pellet formula, and 
the pellets will likely be less than 20% 
of the diet dry matter, the lectins will 
likely not be an issue. Th erefore, selling 
the beans as a binder to a feed com-
pany who makes pellets might be an 
option.

Selling the beans to a feedlot to 
incorporate into a fi nishing diet might 

also be an option. However, there are 
some precautions when including dry 
edible beans into a beef cattle fi nishing 
diet. Research from Colorado State 
University reported that fi nishing cat-
tle fed up to 15% dry edible beans on 
a dry matter basis had reduced intake, 
poor feed effi  ciency and gain. Th at 
particular experiment was terminated 
after 30 days due to poor performance.

In a subsequent experiment the 
researchers noted steers fed 0.5 and 
1.0% dry edible beans gained better 
than those fed 2% (dry matter basis) 
while feed effi  ciency was similar. Th is 
suggests the anti-nutritional properties 
become evident at 2% of the dry mat-
ter in fi nishing diets. A factor to con-
sider when pricing cull beans is that 
a Colorado State study found pinto 
beans to be 44% the value of corn in a 
lamb study.

Growing calves are traditionally on 
a high-roughage diet and supplement-
ed with protein and energy. Research 
from the University of Nebraska indi-
cated growing calves did not experi-

CBN322.indd   12 11/29/2019   11:38:52 AM



 Volume 32 Issue 2 Colorado Bean News 13
COLORADO

Colorado
Dry BeanDRY BEAN

S

ence reduced performance compared 
to a control diet when dry edible beans 
in a roughage-based diet were included 
at 5 and 7.5% of the diet dry matter, 
but did when dry edible beans were 
included at 15%.

What if the beans are not worth 
harvesting? Is there value in bean for-
age?

When a crop is to be used for 
something other than its intended 
use, producers need to fi rst check with 
government agencies and insurance 
companies to evaluate any stipulations 
for that use.

An immature bean plant does have 
some forage value but harvesting that 
forage, either mechanically, or by graz-

ing needs to be economically evaluated 
fi rst. Th e tonnage available must be 
evaluated against the cost of swathing 
and baling, chopping and packing, or 
building fence.

Immature black bean whole plants 
after a frost were evaluated at the 
University of Nebraska. Th e in vitro 
dry matter disappearance (IVDMD) 
similar to total digestible nutrients 
(TDN) was 66%. As a reference point, 
good quality corn silage is about 70% 
TDN and wheat straw is 45% TDN. 
Th e crude protein on the immature 
black bean plant was 11.5%, which is 
more than adequate to maintain ru-
men function in the beef cow.

Dry edible beans impacted by 
drought and hail may have some sal-
vage value for livestock feed. Consider 
the cost-benefi t ratio of all alternative 
uses for the crop before making a deci-
sion. University of Nebraska extension 
personnel are available to help with 
ration balancing if dry edible beans are 
to be considered for livestock feed. 

DROUGHT IN MEXICO

IMPACTS BEAN PLANTING 
Mexico summer bean states experienced a drought 

this season and bean planting was reduced 50% according 
SUDBC assessment. Nevertheless,the August 30th offi  cial 
report released by SADER, indicates higher numbers, with 
approximately 65% of the bean acres planted. Th is is due to 
late beans planted during the second week of August.

50 years ago
PINTO BEANS ROLL IN, CROP GOOD: Morgan 

county’s bean harvest is in full swing with the crop over the 
county maturing at the same time.

Described as of “good quality”, truck loads of the pintos 
have been rolling into Brush elevators.

Price of the beans has dropped from $6.50 cwt to $6.00 
by Tuesday with two 25 cent drops recorded.

Th e county crop will mostly be shipped to the southern 
states, Texas, Louisiana and the Appalachian country.

Th e Department of Agriculture estimates the dry bean 
crop for Colorado will be $1,972,000 cwt, six per cent above 
last year’s output. Th is is eight per cent more than the fi ve-
year average production.

Planted acres in the state are estimated at 219,000, up 
18 per cent from 1968. Acres for harvest are estimated at 
212,000 and the yield forecast is 903 pounds per acre which 
is 100 pounds below the average for 1967.

Cutting the beans is showing progress but in some areas 
threshing is at a standstill. Bumper yield potentials were re-
duced because of a freeze August 23 but the crop in this area 
is still good.

Th is year’s crop got off  to a good start with planting 
completed generally ahead of time. Conditions were fa-
vorable during June with irrigated crops making the most 
progress.
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MEXICAN BEAN CROP
Th e Mexican bean crop is in clear 

disadvantage this cycle. Th e govern-
ment has acknowledged the drought 
and recognized the reduction in the 
planting of this year’s bean hectares in 
Zacatecas, Durango and Chihuahua 
specifi cally, as these are the states that 
supply commercially to all of Mexico 
and also produce for exports. How-
ever, they have been conservative with 
their speech, not alarming the market 
avoiding to announce a possible bean 
shortage, at least until now. Govern-
ment agricultural consultants have 
stated that there will be a need for 
beans towards November, when they 
see how short the crop will be.

QUOTA – No announcement has 
been made on a possible the increase 
of the 100 thousand MT quota to 
bring beans outside of NAFTA, as it 
has happened in previous years when 
they forecasted a shorter crop. Th e 
quota has been active since July and 
will end in November, as it is stipu-
lated in the law. Th ere is no informa-
tion on permits requested and there is 
no word from the trade on having the 
intention to import beans from other 
origins than NAFTA.

So far, the only time when it was 
necessary to increase the quota, was 
in 2011 when the extreme drought 
devastated not only the beans but all 
other crops. Th is time, the drought was 
moderated and lasted only during the 
planting season. At this moment, it has 
started to rain in the states we follow 
however, the damage was done in June, 
July and August.

BEANS PLANTED - In line 
with the recently delivered USDBC 
Spring-Summer Mexico Bean Plant-
ing Report, bean planting this season 
was around 50% lower than last year, 
being the state of Chihuahua where 
the largest reduction occurred. Many 
of the beans planted are expected to 
have very low production and low 
quality too as many were seeded on 
dry soil.

CARRYOVER / INVENTO-
RIES – Th e three most important 
bean states Chihuahua, Durango and 

Zacatecas altogether have a carryover 
of around 130 thousand MT and 
SEGALMEX reportedly has close to 
100 thousand MT, this is 230 thou-
sand MT of apparently 70% black 
beans and 25% pintos and 5% other 
Mexican colored varieties. Neverthe-
less, it has been reported this week that 
those inventories have been already 
reduced to 160 thousand MT. Th is 
means that most opportunities this 
year will be for Pinto beans. At this 
moment, it is reported that average 
prices of Black beans are 11 thou-
sand pesos / US$579 per MT and 
pinto beans are at 12 thousand pesos / 
US$631 per MT.

On the other hand, a good but 
unknown amount of 2019 Fall-Winter 
Sinaloa Azufrado beans, are still in 
hands of the producers and local 
elevators who waited until the mar-
ket was on point to sell their beans 
at higher prices. And that day arrive. 
Prices of Azufrados from Sinaloa have 
been gradually increasing now reach-
ing its highest at 38 thousand pesos / 
US$2000 per MT.

ASSESSMENT CONCLUSIONS:

1. Production expected in 2019 
Spring-Summer cycle in the 5 states 
assessed is estimated at close to 400 
thousand MT from which 229,600 
MT would be black beans, 95 thou-
sand pinto beans and 71,300 colored 
beans.

2. Carryover in the three most im-
portant bean states assessed. Zacatecas, 
Durango and Chihuahua currently 
have inventories of 140 thousand MT 
from the 2017 and 2018 crops. From 
these, 90 thousand are black beans and 
50 thousand are pinto beans. Th ese 
beans are in hands of the private eleva-
tor companies that participated in the 
bean support program and the break-
down by state is:
• Chihuahua – 30 thousand MT of pinto 

beans
• Durango – 50 thousand MT of black 

beans and 12 thousand MT of pinto 
beans

• Zacatecas – 40 thousand MT of black 
beans and 8 thousand MT of pinto 
beans

3. SEGALMEX inventories. Th e 
newly created Government Agency 
for Food Security SEGALMEX, has 
another 96 thousand MT of beans 
collected through the bean support 
program from the 2018 crop. Th e 
breakdown is: 90 thousand black 
beans, 3 thousand pintos and 3 thou-
sand Mexican colored varieties Flor de 
Mayo, Flor de Junio, Bayos, Canarios 
etc. Th ese will be distributed nation-
wide through the low-cost stores in 
the low-income areas for the social 
programs.

4. As a result of the drought in 
the assessed bean states, it is estimated 
that bean planting was 49.6% lower of 
the programmed by SIAP for the 2019 
Spring-Summer Cycle and 48.8% 
lower of than historic average.

5. In Chihuahua, the state cut 
their bean planting surface more than 
63%, not just because of the lack of 
precipitations but also because of the 
30 thousand MT pinto bean carryover 
they were unable to trade since 2017.

6. In Durango, it was observed 
that in the 4th week of August when 
precipitations regularized, producers 
in the bean district of Poanas started 
planting feed crops, mainly oats, as the 
bean planting season had ended. Th ose 
that were unable to get feed grains 
seed, may have planted beans taking 
the risk of an early frost in October or 
November. Th e extended drought af-
fected the beans that had been success-
fully planted and yields of those beans 
will be reduced in 30% in comparison 
with the 2018 season. It is expected 
that quality will be strongly aff ected 
and this is expected to cause important 
discounts when the trading season 
resumes.

7. In Guanajuato, the erratic 
precipitations in the bean districts of 
Ocampo, San Luis de la Paz and San 
Felipe (except for Laguna de Guada-
lupe), bean planting was reduced as 
some producers decided to plant barley 
or wheat instead. In some areas, the 
harvesting of colored beans has started. 
Colored beans account for 18% of the 
total beans planted. It is estimated that 
only 15 thousand MT of beans from 
Guanajuato will be traded outside the 

See CONCLUSIONS on Page 15
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Use the Colorado Bean News to Reach 
Colorado Bean Dealers and Growers

The COLORADO BEAN NEWS is 
published biannually by the Colorado 
Bean Network, a non-profi t organiza-

tion which supports the dry bean indus-
try and Colorado Dry Bean Administra-

tive Committee in Colorado.  We are 
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our subscribers.
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Ad Submission Deadlines: 
• Fall Issue of 2018 – Aug 1, 2018
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Colorado Dry Bean Committee Financial Summary 
as of November 2019 2019 Actual

2019 
Budget

Budget vs 
Actual

2020 
Suggested

Assessments 93,132.00 95,000.00 (1,868.00) $83,819
Interest net of bank fees 142.00 500.00 (358.00) $150
Total income 93,274.00 95,500.00 (2,226.00) $83,969
Administrative 6,000.00 6,000.00 0.00
Audit and legal 1,500.00 1,500.00 0.00
Promotion-CDA trade missions 5,600.00 5,600.00
Promotion-Colorado Bean Newsletter 4,000.00 8,000.00 4,000.00
Promotion-Dr. Henry Thompson cancer project 7,500.00 7,500.00 0.00
Promotion-Memberships 1,300.00 2,500.00 1,200.00
Promotion-Mexico market intelligence reports 4,707.00 4,900.00 193.00
Promotion-Other expenses 6,076.00 6,000.00 (76.00)
Promotion-Ron Pickarski 8,471.00 6,950.00 (1,521.00)
Promotion-Travel 2,710.00 0.00 (2,710.00)
Promotion-Website maintenance 2,070.00 850.00 (1,220.00)
Refund of assessments 483.00 1,000.00 517.00
Research-CSU 41,618.00 41,618.00 0.00
Research-IRF Yuma irrigation and LRK trial 27,000.00 29,900.00 2,900.00
Research-Nebraska's PREC 7,542.00 0.00 (7,542.00)
Telephone/Postage/Printing 371.00 25.00 (346.00)
Travel and meetings 3,440.00 4,000.00 560.00
USDBC dues 8,218.00 8,200.00 (18.00)
Total expenses 133,005.00 134,543.00 1,538.00
Excess (shortage) of income vs expenses (39,731.00) (39,043.00) (688.00)
Cash on hand 99,589.00 96,957.00 2,632.00

Crop year 2018 2019
NASS initial forecast 819,000 677,000
     NASS October revision 774,000
RMBDA initial forecast 658,593 616,200

ricultural and Live-stock Producers 
Council demanded the state govern-
ment to declare the state of emergency 
to be able to claim the resources from 
the National Disaster Fund to help 
aff ected producers.

50% of Bean Production Aff ected 
by the Drought Imagen de Zacatecas 
August 24th, 2019

Zacatecas. “Drought aff ected 50% 
of the beans in Zacatecas, Durango 
and Chihuahua, the most important 
bean production states”, said SEGAL-
MEX Director Ignacio Ovalle. De-
spite of the situation, he discarded an 
increase of the Guarantee Prices in 
order to help aff ected producers, and 
said that these prices are calculated 
based on a stable cost of the product 
in the nation. He also said that some 
producers considered planting wheat 
for bread to recover the investment.
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state. Th e remaining production will be 
for domestic consumption.

8. In San Luis Potosí, the highest 
bean damage registered this cycle with 
35% of the surface, equivalent to 39 
thousand hectares reducing drastically 
the harvesting areas and therefore the 
production. In the last two years, SLP 
has had to import beans from Zacate-
cas in order to fulfi ll the state’s demand 
although the volumes are unknown.

9. Black bean planted surface in 
Guanajuato, Durango and Zacatecas 
indicates that almost 60% of the pro-
duction this Spring-Summer cycle will 
be black beans.

10. Bean consumption reduction 
from 900 thousand MT in 2017/2018 
to 800 thousand MT in 2018/2019 
commercial years is because of the 
high retail prices driving consumers 
to substitute with rice and noodles. 
Prices are expected to increase again, 
especially pinto bean prices in the next 
weeks, given the expected lower pro-
duction and low inventories. Higher 
prices, will push consumption down.
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Colorado Bean Network
8524 S. Timberline Rd.

Fort Collins, CO  80525
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Western Colorado 
Pinto Bean Seed

Colorado Seed Grower’s Association 
Class #1 Seed Conditioner

Call Bob Beyer or Steve Mosher 

 970-323-5764

Olathe, Colorado 81425

Better for you. Better for Colorado.

Available Varieties
Montrose
Maverick

Bill Z
Croissant
DR Woods

Long’s Peak
Mariah

Windbreaker
Medicine Hat

Othello 
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